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Disclaimer

CAUTIONARY STATEMENT

This presentation is not, and under no circumstances is to be construed as, a prospectus, offering memorandum, or advertisement or a public offering of securities. Offers to sell, or the solicitations of offers to buy, any security can only be made
through official offering documents that contain important information about risks, fees and expenses. Readers should conduct their own due diligence, not rely on the financial assumptions or estimates displayed in this presentation, and are
encouraged to consult with a financial advisor, attorney, accountant, and any other professional that can assist with assessing the information. No securities commission or similar regulatory authority has recommended or approved any investment
or the accuracy or completeness of any of the information or materials provided by the Company.

Certain information contained in this presentation constitutes “forward-looking statements” within the meaning of applicable securities laws which can be identified by the use of forward-looking terminology such as “may,” “will,” “positioned”, “risk”,
“seek”, “should,” “expect,” “anticipate,” “target,” “project,” “estimate,” “intend,” “outlook”, “continue” or “believe,” or the negatives thereof or other variations thereon or comparable terminology. Forward-looking statements include, but are not limited to,
the Company’s future revenues, the ability of the Company to obtain financing for the development of its projects, the Company’s business plan and access to future funding and projects, the ability of the Company to repay its debts, the Company’s
financial forecasts, plans for expansion and increased distribution and sales, the ability of the Company to obtain, develop and foster its relationships with distributors and vendors, product development, the development of the Company’s online
platform, statements about potential market developments and trends, demand for the Company’s products and services and other statements that are not historical facts.

Forward-looking statements are necessarily based upon a number of estimates and assumptions that, while considered reasonable by management, are inherently subject to significant legal, business, economic and competitive uncertainties and
contingencies. Material assumptions supporting these forward-looking statements include, among other things: assumptions regarding the number of consumers and growth of the wellness market, the consumption by such users, and the price of
the Company’s products; that retail expansion will occur and result in greater branding and marketing opportunities, as well as increased sales volume and prices; that the Company will be able to obtain any necessary financing on acceptable terms,
successful expansion to new markets and development of new products, successful operation of an online platform, and assumptions regarding our management team's ability to implement our business plan, and general economic and financial
market conditions.

Forward-looking statements involve known and unknown risks, uncertainties and other factors that may cause actual financial results, performance or achievements to be materially different from the estimated future results, performance or
achievements expressed or implied by those forward-looking statements and the forward-looking statements are not guarantees of future performance. Such risks and uncertainties include but are not limited to, the fact that the Company is an early
stage company with limited operating history and resources, execution of the Company’s business plan requires raising additional capital, the wellness market is highly regulated and those regulations and enforcement priorities of governmental
authorities may change, the wellness market is highly competitive, consumer attitudes may evolve and change, success is largely dependent on the performance of the Company’s management, adverse changes in the global economy could
negatively impact the Company’s business, negative impact on the business due to the COVID-19 pandemic, risk of exposure to product liability claims, regulatory action and litigation, disruption or loss of the Company’s distribution channels and
relationships with key distributors and vendors, and changing political and economic conditions present within the industry will impact the success of the Company. Notwithstanding the foregoing, readers are cautioned that the list of risks set forth
herein are not exhaustive. Except as required by law, the Company disclaims any obligation to update or revise any forward-looking statements, whether as a result of new information, events or otherwise. No forward-looking statement or projections
can be guaranteed. Accordingly, you should not place undue reliance on any forward-looking statements or information. The reader is further cautioned that the preparation of the financial forecast included in this presentation requires
management of the Company to make certain assumptions, judgments and estimates that affect the forecast of financial results, including sales, profit and costs. These estimates may change, having either a negative or positive effect on actual
results as further information becomes available, and as the economic environment changes. No statement in this document is intended to be nor may be construed as a profit forecast.

The Company does not make any representation or warranty express or implied as to the accuracy or completeness of the information contained herein and no reliance should be placed thereon. It is not the intention to provide a complete or
comprehensive analysis of the Company’s financial or business prospects. The information contained in these materials should be considered in the context of the circumstances prevailing at the time and has not been, and will not be, updated to
reflect material developments which may occur after the date these materials were prepared, unless the Company is required to do so under applicable law.

This presentation contains information obtained from third parties, including but not limited to market data. The Company believes such information to be accurate but has not independently verified such information or whether such information has
changed since the date thereof. To the extent such information was obtained from third party sources, there is a risk that the assumptions made and conclusions drawn by the Company based on such representations are not accurate.

The Company has a limited operational history, making it difficult to accurately predict business operations. Where any opinion or belief is expressed in this presentation, it is based on the assumptions and limitations mentioned herein and is an
expression of present opinion or belief only. No warranties or representations can be made as to the origin, validity, accuracy, completeness, currency or reliability of the information. The Company disclaims and excludes all liability (to the extent
permitted by law) for losses, claims, damages, demands, costs and expenses of whatever nature arising in any way out of or in connection with the information in this presentation, its accuracy, completeness or by reason of reliance by any person on
any of it. This presentation should not be construed as legal, accounting, financial or tax advice to any individual.

The Company'’s forward-looking statements are expressly qualified in their entirety by this cautionary statement.




Our Mission

To employ patented research based
technology in nutritional sciences to
deliver high value products that
benefit the health of our customers
allowing them to live life to the
fullest.
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Why Invest CLEMENT
$48.5B 25 104

Years of combined
executive experience
building billions in the
nutrition consumer market

US functional beverage Peer-reviewed clinical

market forecast to grow at studies Conducteq over the
% last 17 years, backing the

a CAGR of 6.6% between oatented product

2020 and 2025

formulation

0500 9SS and Glopea@®Ninovation
Distribution points for t t New products coming to market
flagship Rejuvenate™ p O e n S targeting sports nutrition, immune
product across North health, orthopedics and oncology
America including Protecting proprietary amino acid
Walgreens, CVS, Sam’s Club formulation
and Publix

US Patent 9,364,463

Global Patent W02019/09006]
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Founder
Stuart Lowther ...

« Founder of Life Science Nutritionals, sold for $40 million, Profit
Magazine ranked LSN #1 fastest growing company in
pharmaceutical and nutraceutical industry

» International sales executive at Jamieson Laboratories,
grew revenue by 14x, sold for $320 million valuation, public company
valued at $1.4 billion

- Executive at IOVATE Health Sciences (Muscletech), grew business
from $40 million in revenue to over $200 million, recently sold at $1

billion valuation
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Quarterly Financial Results

(expressed in thousands of Canadian dollars)
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rejuvenote
Ql 2022 QI 2021 -
Revenue 2279 346 15
Gross Profit 905 ] ]
Gross Increased revenue attributable to:
Margin 40% 29% - New points of distribution
Net Income (76) (1,429) « Increased velocity at existing points of

distribution
 |Increased e-commerce sales

Improved profitability:

« Higher revenue resulting in scale
CSEELMT  Discipline in operating expense
OTC:ELNSF



Macro Tailwinds

North American nutritional market worth US$50
billion and growing'
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- y i\i U.S. ready-to-drink market expected to expand at a

| " * CAGR of 8.2% to 20253
‘ ( -~ 'S UsS$48.4 billion US functional beverage market

63% of consumers are looking for plant-based
foods as a healthier source of protein?

forecast to grow at a CAGR of 6.6% between 2020
and 20254

\ _ 49% of population concerned about effects of
' . muscle loss®

KBV Research ‘North American Sports Nutrition Market By Distribution Channel, Users, Product Type’
DuPont_NH_Meat-Alternatives-White-Paper-Brochure _NEW.pdf (dupontnutritionandbiosciences.com)
Grand View Research ‘Sports Nutrition Market Size, Share & Trends Analysis Report (2020-2027)
Euromonitor, July 2021 -Data ending 2021.
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Age of majority - Rejuvenate - Research report 2018: Online survey of 1004 participants



due to the natural aging process

il

IS the loss of muscle mass .
Sarcopenia is

the new

OoSteoporosis

Classified as disease by World Health

Organization! — Abbott Labs

Causes loss of strength and mobility,
higher risk of conditions like diabetes

N

More than 18 million Americans live £\

with Sarcopenia? BV,
7"

Direct healthcare cost attributable to
Sarcopenia ~$18.5 billion®

TWorld Health Organization (WHO). (2019). International Classification of Diseases 11th Revision. Geneva

2 Janssen |, Shepard DS, Katzmarzyk PT, Roubenoff R. The Healthcare Costs of Sarcopenia in the United States. Journal of the
American Geriatric Society 52:80—-85, 2004.) /
3
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https://www.aginginmotion.org/resources/

Our Growth Strategy

Distribution
* Increase sales velocity with existing partners

+ Build points of distribution with new partners
+ Digital paid search and advertising for direct-to-consumer channel

+ Add new SKUs through existing points of distribution

Innovation
+ New formats for existing formulations, stick packs increase margins by 10%

+ Immune health: Rejuvenate™ formulations for immune health to launch in 2022,
global immune health supplements market size valued at US55.3 billion in 2020!

+ Sports Nutrition: develop higher dose formulations for JAKTRX™ and Promino™
brands; North American market expected to reach US$20B by 20262

+ Orthopedics: perform studies for pre- and post-surgery to speed recovery;
global bone and joint health supplements market to reach US$14.7B by 20273

+ Oncology: develop higher dose formulation, perform studies on muscle loss;
global cancer therapy market expected to grow to US$268 billion by 20264

1 Grand View Research

2 North America Sports Nutrition Market | 2021 - 2026 | US, Canada, Mexico (marketdataforecast.com)

3 https://www.marketresearch.com/Global-Industry-Analysts-v1039/Bone-Joint-Health-Supplements-
14449001/

4 Mordor Intelligence, Global Cancer Therapy Market 2021-2026
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https://www.grandviewresearch.com/industry-analysis/immune-health-supplements-market-report

Revenue Growth Potential pAina Y

Rejuvenate™ currently in over 16,000 stores

$300
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5 /
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Y / . . .
S $100 Product Innovation Driving Margins
T
= // - Strategic rebranding and new product formats
$50 increase gross margin by 10%
% - ——4 units/week/store Rejuvenate™ Muscle Activator Ready-To-Drink
>0 a3 U nits/week/store product enhances grOSS m(]rgiﬂ by 20%
0 10 20 30 40
=) units/week/store
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Flag ship brand

First clinically proven, patented product to
enter the US $48.5B functional beverage
market.

US Patent 9,364,463

Global PCT Patent W02019/090061-
extends protection into multiple global
markets.

Disrupts the entire protein beverage
category.

More than 1.5X more effective than
traditional whey protein.

1.9X
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MORE EFFECTIVE
THAN WHEY PROTEIN

57%

- -. N
Whey Protein (15g) REJUVENATE™
3.6g serving




rejuvenaile

your life

READY TO DRINK TETRA PACKS SINGLE SERVE STICK PACKS
* 330ml Tetra Pak-Better for the environment * Convenient on the go powder
packaging e Raspberry and Fruit punch

e 70% renewable
 100% recyclable
e Citrus Blast, Island Punch, Chocolate Ice Pop
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Clinically Proven Patented Formulation ELEMENT

Efficacy backed by 25 peer reviewed clinical studies

£

©

Speeds post
operative
recovery

\-\

' in st th
800%  whie recovering

Increase strength
from surgery

and function

Lowers insurance &
medical costs

Increases
quality
of life

_ Muscle Gain/Loss Strength Recovery
Muscle Gain/Loss
0.2 15
40 s
0.15 =
30 L>) 10 B Rejuvenate™ Amino
20 01 g E 5 Acid Blend
S c B Standard Care
10 0.05 E e 800% INCREASE Treatment
0 0 . o 0
Exercise Rest plus Exercise plus At Rest AtRest pl
-10 Rejuvenate™  Amino Acid Blend e Rej u?lse:atles 123456738
-20
m Muscle Response Week 2 to 8 after hip/knee
u Mu SCIe Gai n/ LOSS DD. phurch et gl, Depqrtmgnt of Geriatrics, Donal‘d W. ngnolds repldcement Surgery
CS E:ELMT Institute on Aging. University of Arkansas for Medical Sciences. “MVC: Maxirmum Voluntary Contraction is o measure of strength
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Value Proposition

We deliver sustainable quality of life to consumers
by preventing age related muscle loss

Q

Anti-aging

.1*#
T
Decrease
Frailty

0%

Increase
Activity

[

Greater
Wellness

Decreased
disease risk
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Significant Retail Distribution

amazon

®

Publix.

Loblaws

SHOPPERS )

DRUG MART T™°

g; VA
CSE:ELMT
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¥ CVS pharmacy’

Walgreernd

Rexall

metro

Launched
across the USA
over in over

6,000 8,400

stores
stores

Canadian
retail:

750 stores

amazon. .
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rebuild muscle

\? prevent muscle 1053
. ‘tmngth & energy - <

Rejuvenate, EAA Blend, Clinical Muscle
Supplement, Frult Punch, 30 Pack
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distribution in
over

16,500

stores




Distribution & Innovation Pipeline

« Vendor status with + Vendor status new
ictri i 10 national retailers in retailers; international * Oncology and
Distribution e oy o orthopedic
Channels - Direct to consumer * JAKTRX™ and Promino™ * Retirement
via Amazon to U.S. market homes/long-term
care
Todd Next 12 3tob
Y months year
plan
* Rejuvenate ™ o REUEin i * Higher dosqlgl;e
sachets — 2 SKUs Omega, Immune, RejuvenoteT
PrOdUCt, + Ready to drink iijtﬁ’ygt%?te Muscle * Bars, powders,
Innovations beverage — 3 SKUs gummies
s SIS S S O Slpre el direieel
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Management Team

Stuart Lowther

BSc,MSc. President/CEO/Founder

* Proven business leader and
entrepreneur

+ Built and divested award-
winning company

+ Start-up; high growth; M&A
and exit experience

+ Brand building, marketing
and sales specialist

« MSc. Nutrition and Human
Metabolism

Vito Sanzone
Chief Marketing Officer

+ Expertise in nutritional
supplement brands and
retailers

* Previously CEO of
Complete Nutrition, where
he led the launch of its e-
commerce platform

* Experience in the
revitalization of a sports
nutrition bbrand

CSE:ELMT
OTC:ELNSF

Stephen Brown
Chief Operating Officer
« High growth operational leader

* Business development and
operational expertise

* Product development; supply
chain; manufacturing

+ $500M+ revenue management

* BA Honors, Economics and
Business

Dean Mosca
Marketing Director

+ B2B proprietary ingredient
experience

+ Start-up and business
development

« Strategic planning and product
launch

+ Marketing and PR execution

« BBA, Marketing Schulich School
of Business

Dean Pipher
Chief Sales Officer

29 years experience .
profitable
sales growth in CPG

25 years with lovate Health
Sciences, owner of
MuscleTech™ brand,
helped grow sales to over
$680 million in over 150
countries

John Duffy
VP Sales, United States

+ 22 years VP Coca Cola
Company

+ Strategic planning, selling
and marketing

+ Business development and
client acquisition

+ MBA, Marketing. Suffolk
U-School of Management

Shaun Power
Chief Financial Officer

CPA

25 years experience as a
tax specialist

Former equity partner at
Deloitte and BDO

Experienced leaders from
leading companies

v
Jamileson-
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Board of Directors

Stuart Lowther

Chairman, Chief Executive
Officer, President and Director

Honors Degree and Masters

Degree in Nutritional
Sciences and Human
Metabolism-University of
Guelph and McMaster
University

30-year industry executive

in nutrition CPG
internationally

Built and sold one of
Canadas top 10 fastest
growing companies

Two-time nominee of
entrepreneur of the year

Shaun Power
Chief Financial Officer,
Corporate Secretary and

Director

25 years of accounting
Experience

Former equity partner at
Deloitte and BDO

Specializes in finance,
taxation and strategic
planning

Frequent speaker at the
Ontario Tax Conference

and the Canadian Tax
Conference

Board Member at Ronald
McDonald House

Sean Bromley
Director

Bachelor of Commerce
Degree specializing in
Finance at the University
of Calgary

Former investment
advisor and expert in
Capital markets

Assisted in raising over
$100 million for
companies in which he
serves on the board of
directors

Director of the Fortuna
Foundation, Vancouver
based charity

Lino Fera, CPA
Director

25 years experience in

accounting and public

markets

Finance executive
specializing in start-
ups to large
organizations within
healthcare and
marketing

Bachelor of
Commerce from the
University of Windsor

BA from University of
Toronto

Greg Cochrane
Director

+ Current Managing
Partner of VRG
Capital, a private
equity family office

+ Extensive experience
in CPG brand
management with
General Electric and
SC Johnson

« MBA from Queen'’s
University
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Capitalization Structure ek
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Basic shares outstanding’ 111,573,916

Options 8,400,000

Warrants 8,355,460

Performance warrants? 24,000,000

Fully diluted shares outstanding 152,329,376

Most recent financing: May 6, 2022 closed short form prospectus offering raising gross proceeds of $3.5
million through the issuance of 14,000,000 common shares at a price of $0.25 per share.

1. 56,383,161 shares subject to 12-36 month escrow.

2.7,200,000 warrants vest upon achieving $10 million in revenue and positive net profit; 8,400,000 warrants vest upon achieving $25
million in revenue and $2.5 million in EBITDA; and 8,400,000 warrants vest upon achieving $50 million in revenue and $5 million in

EBITDA. All warrants subject to 36 month escrow.
i
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